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% - & & [First Academic Year % - # & [Second Academic Year » = # & [Third Academic Year %z % # [Forth Academic Year
- g o8 - g LR £ N2 L2 - g LR 2
#+ B /Course Title :rj Semf::{ S;Cind SET:: #4 B /Course Title :T Semf:ii S;Can Se’?:s;r # B /Course Title ;"zl Semj:;; S;Cz"d SeT:i:r # B /Course Title :fl Semf:l S;Ci"d Sem;tr Toi?lii dits Td;ilf‘f—iﬁlrs
Credits | Hours | Credits | Hours Credits | Hours | Credits [ Hours Credits | Hours | Credits [ Hours Credits | Hours | Credits | Hours
grag i 3#3542(- )/General Courses(1) / / 2 2 |3 #¢dz(= )/General Courses(ll) 2 2 / | |i@ 3342 (2 )/General Courses(1V) 2 2 / /
@ RHP) ¢ 2 B iregr i * (= )(= )/Chinese Writing and Application()(Il)| 2 2 2 2 |3 @542 (= )/General Courses(111) / / 2 2 i #83542(7 )/General Courses(V) / / 2 2
Courses Required by the R3§ i 22 0k B e (- )(= )/Physical Fitness and Health Pomotion()(Il) [ 2 2 2 2 18 18
University
| 3+/Subtotal 4 4 6 6 /|- 3*/Subtotal 2 2 2 2 /|- 3+/Subtotal 2 2 2 2 - 3+/Subtotal 0 0 0 0
Freig
(F¥49)
Courses Required by the 0 0
College
/] 2+ /Subtotal 0 0 0 0 /|- 2+/Subtotal 0 0 0 0 /] 2+/Subtotal 0 0 0 0 -|- 2*+/Subtotal 0 0 0 0
+ 72 & (Management) 2 2 / [ SN (Dlgltal Contents) 2 2 / /| & 324 7 (= )(= )(Special Topics (I)(11)) 2 2 2 2 | £ M % # 32 (Customer Relationship Management) 2 2 / /
2+ 3 # 4% (Introduction to Computers) 2 2 / | |#~ #5445 2 4 (Big Data Analysis Methods) 2 2 / | |% 4% 4 m# f» (Business Technology Management and Application) 2 2 / ! |£1& & % 2" (Creative Thinking Training) 2 2 / /
L 5P #4235\ 3% 2 (- )(Programming Language (1)) 2 2 / | A3 FRER (Human Resource Management) 2 2 / | |#17 30 30427 3% 3+ (Mobile Communication Programming) 2 2 / ! |% 3 7 7%(E-Commerce) 2 2 / /
(F¥40) #4235V 3% 2 (= )(Programming Language (11)) / / 2 2 |#2 =3 * $#7(Cloud Application Technology) 2 2 / /| & % » 4 (Industry Analysis) 2 2 / /|~ gk 2§ A $9(Big Data and Decision Analysis) / / 2 2
Courses Required by the| {7 4 & 72 (Marketing Management) / / 2 2 | F 44k (Data Structures) / / 2 2 | £ E R (Business Intelligence Applications) 2 2 / /| & ¥4 % 4 15 (Business Decision Analysis) / / 2 2 58 58
Department p4 4% ¥ 72 (Financial Management) / / 2 2 |4z ¥ 12 (Knowledge Management) / / 2 2 |A & %5 R241(Enterprise Resource Planning) / / 2 2 |4 %75 i (E-Business) / / 2 2
£1#7# 72 (Innovation Management) / / 2 2 |#% 40 £ 5 7 (Multimedia Integration Implementation) / / 2 2
3 kL 4% 3+ (Data Mining) / / 2 2 | iv% % s (Operating Systems) / / 2 2
/] 2+ /Subtotal 6 6 6 6 -] 2+ /Subtotal 8 8 8 8 -] 3+ /Subtotal 10 10 8 8 -] 2+ /Subtotal 6 6 6 6
REG & 2'(= )(= )/Military Training(1)(2) 2 2 2 2
E@pe)
University
Electives
g B
(R ¥58)
College
Electives
#% 448 * (Multimedia Applications) 2 2 / /| * 2 % £ % (Introduction to Artificial Intelligence) 2 2 / | |BIf %45 £ 348 (Bl Business Intelligence Seminars) 2 2 / | |4 »= ¥ 32 (Performance Management) 2 2 / /
i 7 4 (Network Marketing) 2 2 / / |3} % % {7 % (Consumer Behavior) 2 2 / /|4 % F 3k ¥e(Logistics Information Systems) 2 2 / / Jedad 12 % 44 (Supply Chain Management Systems) 2 2 / /
‘574 (Economics) 2 2 |l / ‘e 3832 3% ¥ 5 12 (Organization Theory and Management) 2 2 / /|4 @4 " (FinTech Applications) 2 2 / /|- A 44 @ % %i(Decision Support Management Systems) 2 2 / /
2k 2] (Business Negotiation) 2 2 / /|7 # § i3(Mobile Commerce) 2 2 / /|~ 4 4 & 33 (Introduction to Human-Computer Interface) 2 2 / | |#c > 7 4 (Digital Marketing) 2 2 / /
& 3+ # (Accounting) 2 2 / ! |# -9 5 h32 (Digital Image Processing) 2 2 / | #F R s = % 3* (Database Programming) 2 2 / /| & %% i+ % 35 (Enterprise Practical Projects) 2 2 / /
p4 7% 4 5 2 4 72 (Financial Analysis and Management) / / 2 2 | &% ¥ = (Brand Management) 2 2 / /| & ¥ F 3 e g (Enterprise Information Networks) 2 2 / ! |F 3% > (Information Security) / / 2 2
7 21 4§ (Information Networks) / / 2 2 |7 47 7 (Marketing Research) 2 2 / /| 33 4 21 & 4 (Market Research and Analysis) / / 2 2 |#% > ¢ 7 (Network Security Management) / / 2 2
%% 7 % (Organizational Behavior) / / 2 2 |3 F % si(Management Information Systems) / / 2 2 |#f i PR B % T % 3+ (Dynamic Server Web Page Design) / / 2 2 |#F AR i~ £ 17 (Data Visualization Analysis) / / 2 2
#4 | 425 3k 3 (Web Programming) / / 2 2 |+ 4 (Human Power Planning and Management) / / 2 2 |p44%4 % £ 49 (Financial Decision Analysis) / / 2 2 {g ¥ 5 4 823 ¥7(Business Operation and Diagnosis) / / 2 2
Egpp & ¥ 7 3 %3 (Introduction to Enterprise Information) / / 2 2 | % & ¥ 12 (Retail Management) / / 2 2 |ragEep £ (Arificial Intelligence and Business Applications) / / 2 2 |HFmpT zz»(lnvestment And Financial Management Practices) / / 2 2 52 52
Elective 7 4 & 414 4+(Marketing Planning Practice) / / 2 2 |AL# 4% 7 4 (Social Media Marketing) / / 2 2 |;xid ¥ 724 73(Distribution Management Practice) / / 2 2 | % % ¢ 7 (Project Management) / / 2 2
Course g 3] 27 # 72 (Network Planning and Management) / / 2 2 |[#F Rk %d iv(Database System Implementation) / / 2 2 |£1#% ¥ = (Entrepreneurship Management) / / 2 2
FrES
Department
Electives
i 3k % 13 /Recommended Elective 6 6 6 6 1= %% 13 /Recommended Elective 8 8 6 6 i 3k 1% 12 /Recommended Elective 6 6 8 8 i 3k 1% 12 /Recommended Elective 6 6 6 6
£ 3+ [Total 16 16 18 18 £ 2+/Total 18 18 16 16 £ 3+ [Total 18 18 18 18 £ 3+ [Total 12 12 12 12 128 128
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