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i) % % 7 5 /Consumer Behavior 2 2 / / | ®£]137 ¢ 32 /Innovation Management 2 2 / /
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BH-F &g i 4 /Workplace Studies and Communication 2 2 / / * 4 1 & 22 4 Bt e g /Introduction to Artificial 2 2 / /
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7 #4.0%%% /Introduction to Business 4.0 2 2 / I |#% 4-%8 % &£ 9 i¥/Implementation of Multimedia Integration 2 2 / /
+ 72 4 /Management 2 2 / | |#74 #+ & @7 &/Derivative Financial Products 2 2 / /
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%+ % F+/E-Commerce 2 5 / / Al * % 3 78 4% 5 ¥ /Al Application in E-Commerce 2 2 / /
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;i H-/Distribution Industry Business Information 2 2 / / £ ¢ 72 ¢ 3+/ESG and Management Accounting 2 2 / /
HBHP + #3417 44 /Big Data Marketing 2 2 / / k& F 4 47/Global Economic and Trade Analysis 2 2 / / 36 36
Elective R 4 ¢ g 4 /Advertising and Promotion 2 2 / /| %% % 4 72/Project Management 2 2 / /
Course % 72 %% /Management Mathematics 2 2 / I B .?L;Lé? (= )/Statistics for Business(I1) 2 2 / /
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@ £ 37 )R #x/Innovative Services / / 2 2 |37® 5 37k 8 4 $7/Emerging market environment analysis / / 2 2
J i i 4R A 45 42 ¢ 72 /Circulation Information Analysis / / 2 5 {74 ¢ 3L & 472 7 1¥/Topics and Practices in Marketing / / 9 2
and Management Management
w o ; rIREEL F B % A 472 F i¥/Case Analysis and
E 4 2 / T ¢ -
#5423 22/Supply Chain Management / 2 2 Implementation of Global Logistics Management / / 2 2
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f % 32 14 22 42 7 Personal Financial Management and / / 2 2 |i& & o fo e F 73/Negotiation Practice for Import and Export / / 2 2
Investment
% 54 X % /International Business Strategy / / 2 2 |PRix&F ¢ 3 /Service Quality Management / / 2 2
f* % PRF%¥7 4 72 /Chain Store Operation Management / / 2 2 ﬁ%?%%yEMmmHMmeme / / 2 2
ELB LY oY FeE e i istributi
* B Y § 7 73/Store Management Practice / / 2 2 XA ¥ &5 f 2/Inelligent Distribution Center / / 2 2
Management
J&* # < [Applied English / / 2 2 | &5 3 ¢ 19 3x/Brand Management Practice / / 2 2
T * p < [Business Japanese / / 2 2 3§ vk & 47/Competitive Strategy Analysis / / 2 2
# i 4 =-3K 3+ /Dynamic Website Design / / 2 2 |#¥i= %4 T &5 7+/Digital Video Editing Practice / / 2 2
#2D ¢ "% # % /2D Computer Animation / / 2 2 |®4]% ¢ 12 /Entrepreneurship Management / / 2 2
#78 F & Z4Z/Emerging Retail Issues / / 2 2 | %t 4% n ¢ 72/Cold Chain Logistics Management / / 2 2
b A
* & ¥ 54~ 47/To Master Business Analysis / / 2 2 XESG# & 3 A4 B § 2/ESG and Enterprise / / 2 2
Sustainability Management
% & 3 72 /Retail Management / / 2 2 |54 9 7% % 457 33/Business Practice Seminar / / 2 2
1354 % ARH B & 242 i i i
P4 #24F % 4 $7/Financial Statement Analysis / / 2 2 @ 41772 3 484 {5 34/ Case Discussion on Innovative / / 2 2
Industry Trends
# & 47 % § 7x/Carbon Footprint Verification Practice / / 2 2 |#k =2 M AL # 7 4/Digital PR and Social Marketing / / 2 2
T * ki3t 8 (- )/Statistics for Business(l) / / 2 2 |&* #4772 /Non-Parametric Statistical Analysis Methods| / / 2 2
J&* sk~ (= )/Apply Calculus(11) / / 2 2 3 + $cyp /Community Big Data / / 2 2
1 3% £ 13 /Recommended Elective 10 10 10 10 1% 3% % 8 /Recommended Elective 8 8 8 8
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