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£5 /Course Title First S:nn"rucr Second Sﬁlr:rstcr 0 /Course Title First sﬁléscur Second ‘fn::s«cr "J?:fa/l\ ";“jj‘
L2 w | ge i g me | g4 e
Credits | Hours | Credits | flours Credits | Hlours | Credits | Hours [ Credits | Hours
P #A2(~ )/General Courses(1) / / 2 2 #3542~ )/General Courses(11) 2 2
@#pe) A 32 (= )/General Courses(I11) 2 2
Courses Required by the 6 6
University
‘I 3*/Subtotal 0 0 2 2 - 3*/Subtotal 2 2 2 2
E 30
B EPF)
Courses Required by the 0 0
College
/|- 3*/Subtotal 0 0 0 0 -l 3+/Subtotal 0 0 0 0
& # 2% (Introduction to Business) 2 2 / / 4 4 15 (Business Operation Analysis) 2 2 / /
& 7% (Economics) 2 2 / ! |#F £ B % 3 1 (Customer Relationship Management) 2 2 / /
£i08 4 (Management) 2 2 / / % 4 45 (Competitive Strategy Analysis) 2 2 / /
~ # ¢ ¥ 72 (Organization Theory and Management) 2 2 / /| % % 52 (Project Management) 2 2 / /
Coursé:' quﬁrid)by the 2% (kManagemem of Technology) 2 2 / AN I“*;(Strateqic Management) / / 2 2 34 34
Department A 4 3R # 32 (Human Resource Management) / / 2 2 | @4]47# 12 (Innovation Management) / / 2 2
74 (Marketing Management) / / 2 2 |3 4 = (Information Management) / / 2 2
(Financial Management) / / 2 2 |7 %4 # & * (Business Intelligence Applications) / / 2 2
72 (Production and Operations Management) / / 2 2
| 3*/Subtotal 10 10 8 8 | 3+ /Subtotal 8 8 8 8
HE G
(E@epe)
University
Electives
REB
(*¥pe)
College
Electives
4 1 35 £ 43 (Introduction to Artificial Intelligence) 2 2 / /|2 =438 ¥ (Cloud Computing) 2 2 / /
- )(Programming Language (1)) 2 2 / ! |#F4 R kg it(= )(Database System Implementation (11)) 2 2 / /
it i * (Business Software Applications) 2 2 / 1 |44 & ¥ 4 45 (Technology Industry Analysis) 2 2 / /
£ L35 # (Data Mining) 2 2 / /| e & #7332 (Networks and Communications) 2 2 / /
4 i 235 (Introduction to Networking) 2 2 / ! | @413 & % 2 5 (Creative Thinking Training) 2 2 / /
£ ¥ 7 i (Business Policy) 2 2 / /| &+ 7 i%(E-Commerce) 2 2 / /
7 3 % ¥i(Logistics Information Systems) 2 2 / /I | & %% 3 i 5 2@ (E-Business Management) 2 2 / /
#4444 i * (FinTech Applications) 2 2 / | |PRix £ i7 4 (Services Marketing) 2 2 / /
1 # 12 (Knowledge Management) 2 2 / /|3 7% 7%(Social and E-Commerce) 2 2 / /
EBPR # 32 & (Managerial Psychology) 2 2 / /|74 & 419 i%(Marketing Planning Practice) 2 2 / / 32 32
Elective #4254 3 7 (= )(Programming Language (11)) / / 2 2 [#F AR A 472 i * (Data Visualization Analysis and Application) / ! 2 2
Course 13 4% $ 77 (Business Presentation Skills) / / 2 2 [§F3% > (Information Security) / / 2 2
% #f.(Data Structures) ! ! 2 2 | & %1% ¥ 529 ix(Project Proposal Management Practice) / / 2 2
$%32 (Digital Image Processing) / / 2 2 |41 4 17 4 (Creative Marketing) / / 2 2
PAEG # 7 (Marketing Research) / / 2 2 |FrEgg e g 4 A (Smart Manufacturing and Lean Production) / / 2 2
Department | < $icd; 7 L 4 17 (Big Data Analytics) / / 2 2 (Public Relations) / / 2 2
Electives |4 =i« 19 iv(~ )(Database System ytation (1)) / ! 2 2 |43 % (Enterprise Information Networks) / / 2 2
4 5% 4 137 & * (Innovative Applications of 10T) / / 2 2 |7 3 i%(Mobile Commerce) / / 2 2
& % F 31 (Enterprise Resource Planning) / / 2 2 |#2 £ Al * (Generative Al Applications) / / 2 2
i % % i 3 (Consumer Behavior) / / 2 2 #1% # 32 (Entrepreneurship Management) / / 2 2
£ 3% % 8 /[Recommended Elective 8 8 8 8 12 3% 3% % /Recommended Elective 8 8 8 8
£ 3+ [Total 18 18 18 18 & ¢+ [Total 18 18 | 18 18 72 72
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