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. " First Semester Second Semester . N First Semester Second Semester g " First Semester Second Semester . " First Semester Second Semester BE L kN3
#* B /Course Title s | pe | 50 | P #4 B [Course Title s | pe | 5r | P #* B /Course Title s | mw | 2o | Pr #4 B /Course Title oo | ma | 2+ | ma |Total Credits| Total Hours
Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours
froB i 33542 (- )/General Courses(l) 2 2 |id #3542 (= )/General Courses(l1) 2 2 i #3542 (= )/General Courses(I1V) 2 2
) ¢ 2 @& i * (- )(= )/Chinese Writing and Application()(1)| 2 2 2 2 |id 3#c42(= )/General Courses(l11) 2 2 | 2 sz (1 )/General Courses(V) 3 3
Courses Required by the A3 4 2 ik B 8Lk (- )(< )/Physical Fitness and Health Pomotion(1)(11) 2 2 2 2 18 18
University
-|- 2+ /Subtotal 4 4 6 6 -] 3+/Subtotal 2 2 2 2 -|- 3+ /Subtotal 2 2 2 2 -|- 3+ /Subtotal 0 0 0 0
L 32003
(F%50)
Courses Required by the 0 0
College
/|- 3+/Subtotal 0 0 0 0 /|- 3+ /Subtotal 0 0 0 0 /|- 3+/Subtotal 0 0 0 0 /|- 3+/Subtotal 0 0 0 0
5 7% (- )/Economics(- ) 2 2 / || PRAx+ % # 12/Service Industry Management 2 2 / /| & 3z 4l iv(- )(= )/Project Study(- )(= ) 2 2 2 2 72 /Customer Relationship Management 2 2 / /
& 3+ (- )/Accounting(- ) 2 2 / / 2 2 / / @ /Distribution Management 2 2 / / 3 /Image Management 2 2 / /
¥ 32 ¥ /Management 2 2 / / 2 2 / / 4 & 315 7+/Marketing Case Study And Practices 2 2 / | |@* 5 i7 4 /Internet Marketing 2 2 / /
N A T B T A i i i
L 3N 7 % p < /Business Japanese 2 2 / I |# % % = 5 /Consumer Behavior 2 2 / / 7 4 22 % 3+/Integrated Marketing and Practice / / 2 2 ;;i:a;gfeﬁél #  /International Finance and Foreign / / 2 2
*EpD) e . — . — . .
Courses Required by the #@% ¥ £ % g 48 /Commercial Software Package / / 2 2 |® 3 # #x/Electronic Commerce / / 2 2 |@2>73ki8 X ¢ 12/Global Logistic Management / / 2 2 |®*% & % 12 /International Business Management / / 2 2 54 54
Department w3l ¥ ik /Introduction to Distribution Management / / 2 2 | &4 7 4//Brand Marketing / / 2 2 Jnil % § 324 47/Distribution Case Management Analysis / / 2 2
Y 7 i AL B /Introduction to Logistics Technology / / 2 2 | # 488 12 /Supply Chain Management / / 2 2
K7 & & 82 84§ 12/Commodity Pricing and Promotion / / " 2
Management
|- 3+/Subtotal 8 8 6 6 /|- 3+ /Subtotal 8 8 8 8 /|- 3+/Subtotal 6 6 6 6 /| 3+ /Subtotal 6 6 6 6
REB F 2'(- )(= )/Military Training(1)(2) 2 2 2 2
@)
University
Electives
241
(% ¥410)
College
Electives
e feed g iati i PRAME FH BT i i i
4 7% 4.3 /Career Development & Planning 2 2 / I | & % % 241 /Enterprise Resource Planning 2 2 / / g(p%)rt 4 %47 7+/Negotiation Practice for Import and 2 2 / / :aﬁcrfa # {7 41 &2 7 7+/Online Community Marketing 2 2 / /
#@7% ¥ fj 37 $79/Business Presentation Skill 2 2 / | |k ™ pRi%¢2 ¥ 32 /Chain Store Operation Management 2 2 / | |41 % ¥ 1 /Entrepreneurship Management 2 2 / /|2 % B #%/Public Relations 2 2 / /
. - - - - & LR A # 72/Introduction to Cultural and {74 1 % 9 72 3§ 2 A +5/Marketing Case Practice Guide
R R E 2 HE EH 4
£1 & & 4 3" s /Creative Thinking Training 2 2 / I |7 %~ % #c#/Business Document Software 2 2 / / Creative Industries 2 2 / / and Aanalysis 2 2 / /
) %2 48 % /International Etiquette 2 2 / /| P & & # =% /Introduction to Japanese Enterprises 2 2 / | |i & ¥ 32 9 5%/Channel Management Practice 2 2 / /| % % ¥ 12 /Project Management 2 2 / /
@K #5557 7 A+ 4 4 & 2 H/ASEAN Economic, Trade Sk Bk H-H ¢ E 38 4 /Workplace Studies and Communication T {74 LR 7/E-commerce Marketing Management K7 %t ) ¥ 4 8 79 44/Business Negotiation and Sales
. e . 2 2 / / ! 2 2 / / . 2 2 / / . N 2 2 / /
and Business Talent Verification and Guidance Skills Pratice Skills in Practice
% ~ it ¢ & /International Culture and Tourism 2 2 / /| % = ¢ ®:%/Second Foreign Language 2 2 / | |74+ p < - /Business Japanese | 2 2 / /| ®*% 7 4 ¢ 12 /International Marketing Management 2 2 / /
Bk -3 3% [English for Workplace 2 2 / | | # 5 4 # % /Introduction to the Internet of Things 2 2 / || &% 5% ¢ @9 i+/Brand Management Practice 2 2 / ! |§ % p < = [Business Japanese Il 2 2 / /
4 $5 e Bh 2 2L i : i i
# % W8 FE & 2 4 iE/Multimedia Integration and Editing 2 2 / [ |#3 8 5% 5 43K ¢+ /Interactive Multimedia Programming 2 2 / / E;S?ZF:QE £ # 33 ¢ Multimedia Interactive Website 2 2 / | |@#al & % 41% § 52/Micro Entrepreneurship Management 2 2 / /
#¥c = 5 448 334 /Introduction to Digital Multimedia 2 2 / | |## = % /Digital Content 2 2 / | |#a T % 4K 3 /Web Multimedia Design 2 2 / | |#3D 7% "% # % /3D Computer Animation 2 2 / /
¢ E A ¥ % /Introduction to MICE Industry / / 2 2 |%7 #3 & & i /Market Investigation Practice 2 2 / /| % ¢ 32 /Strategic Management 2 2 / /B B # #5312 ¢ 12/Store Planning and Management 2 2 / /
B % 5 5~ {7 /International Political Economy / / 2 2 BT OB F 29 Ax/Application of E-Shop Management | 2 2 / | | @4 74§ 7 i%/Store Marketing Management Pratice 2 2 / | |#@ = 7 4% 4 ki § [E-commerce Website Construction 2 2 / /
S # % 4548 * /Multimedia application introduction / / 2 2 |R £ ¢ x4 /Advertising and Promotion 2 2 / /| g4 ¥ 329 5%/Store Management Practice 2 2 / ! |p45% ¥ 32 /Financial Management 2 2 / /
Elective o $ic i 9& 7) &2 % 7% ¥ 12/Digital Transformation and Business Sk 4 1 E 8 4 9 4 e Introduction to Avtificial K it foddt & b &2 T 48k % /Supply Chain Finance and 56 56
£ FF p 2 - /Advance Japanese | / / 2 2 2 2 / / R X 2 2 / / . L 2 2 / /
Course Management Intelligence and Internet of Things Blockchain Application
* FTAL A T 2 i i BATRPAB T i i
J#i 7 H/Distribution Industry Business Information / / 2 2 |5k & # A 4522 s * /Sales Data Analysis and Application 2 2 / / :ppligzzir: #4478 s * //Big Data Analysis and 2 2 / / Iﬁvesi‘:#n?ntk 4% ¥ IPersonal Financial Management and / / 2 2
: »'"'f @1 7 4 = % 4] ir/Marketing Copy Writing / / 2 2 |PRix % {7 4 /Service Industry Marketing / / 2 2 | rt A_§ 42 & F 7x/Carbon Footprint Verification Practice / / 2 2 |R £ & 19 5%/Advertising Practice and Management / / 2 2
E:JeactiT:: i 7 4 i /Communication and Expression / / 2 2 |ESG#: ¢ # i 72 /ESG and Business Ethics / / 2 2 |4 m4e i * 9 3x/Internet of Things Application Practice / / 2 2 |23k ¥ ~ 17/Global Economic and Trade Analysis / / 2 2
#2D % "o # % /2D Computer Animation / / 2 2 |irf p + = /Advance Japanese Il / / 2 2 |kl 4 # 72 ¢ 7%/Chain Management Practice / / 2 2 & 9 i+ % 3847 34/Business Practice Seminar / / 2 2
‘& A4 (= )/Economics(= ) / / 2 2 | %4 F &4 m/Human Resource Managemen / / 2 2 |+ #cdk 7 4/Big Data Marketing / / 2 2 |@# s {% A 7/Competitive Strategy Analysis / / 2 2
* T FRA|ETY @ ication i i i * AT 3 H R jcation i - T W R L RS - g
&+ (= J/Accounting(= ) / / P 2 AlJls * *>F5 4x )47 /Al Application in Business Innovation / / P 2 Al *_%. T+ 7 4% 34 /Al Application in E-Commerce / / P 2 Ii%i{_a_ B i};_b 3277 3¢4/Cross-Border E-Commerce / / 2 2
Management Operations Practice and Seminar
K i @ﬁs?] # 12 /Logistics and Transportation Management / / 2 2 |ESG¥ § 52 ¢ 3+/ESG and Management Accounting / / 2 2 |#% g4 & 5 iT/implementation of Multimedia Integration / / 2 2
[reprvaym— - R A 3o - Pa—
4144 £ #29 £/Creative idea and implementation / / 2 2 * fi ke L_iinl # 72 /Management of Warehousing and / / P 2 ‘?r%f i€ ¢ 7L 7+/International Distribution Management / / 2 2
Transportation Practice
*igﬁ%l fei¥ & xL43]/Transportation and Distribution System / / 2 2 7L 4R A 47 2 12/Distribution Information Analysis and / / 2 2 @ 4137 A ¥ 48% B % 33 % /Case Discussion on Innovative / / 2 2
Planning Management Industry Trends
#@ ¢ B {74 * 7t 2 $/MICE Marketing Applicator / / 2 2 £ ¥ 54 ¢ R #4/Introduction to Business Management / / 2 2 e i Ab 7 A % 4 $7/0nline Community Marketing / / 2 2
Certification Coaching and Case Study Case Analysis
il 4 22 40 P & ¥ ¢ 12/Chain and Franchise Enterprise [ HIT8F SR H 7 Practice of Purchasing Skill and s o
Management / / 2 2 visual Display of Merchaindise / / 2 2 |#m2 1+ & f T &-/Derivative Financial Products / / 2 2
* B % ¥ % 3 ix/International Trade Practice / / 2 2 |+ @i &t 4 +7/Big Data Application Analysis / / 2 2 4 ¥ #£% 7+/Digital Video Editing Practice / / 2 2
=h# % 3% 3+ /Website Animation Design / / 2 2 |#% ji 4 =b3% 3+ /Dynamic Website Design / / 2 2 > B 22443 7 4 /Digital PR and Social Marketing / / 2 2
3 #/Introduction to Business 4.0 / / 2 2 |7 ] & % ¢ 12/SME ManagementAl / / 2 2 |kitsate 32 /Cold Chain Logistics Management / / 2 2
KA E o ¢ i ¢ ¢ 12 /Intelligent Distribution Center / / 2 o | KESGE £ %A 4 B ¢ 12/ESG and Enterprise / / 2 o |[KAIE™ Hcdy A 15 82 7§ /AI Application in Data / / 2 2
Management Sustainability Management Analysis and Decision Making
£ 3% 1% 12 /Recommended Elective 6 6 6 6 1+ 2% 1% 3 /Recommended Elective 8 8 8 8 £ 2% i 13 /Recommended Elective 8 8 8 8 £ 2% i 13 /Recommended Elective 6 6 6 6
£ 3*+/Total 18 | 18 | 18 | 18 £ 3+ [Total 18 | 18 | 18 | 18 £ 3*+/Total 16 | 16 | 16 | 16 £ 3*+/Total 12 | 12| 12| 12| 128 128
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