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#* 8 /Course Title e | pi | 20 | P #* B /Course Title s | re | 25 | °i Jgﬂs Total Hours
Credits | Hours | Credits | Hours Credits | Hours [ Credits [ Hours
g il 2 3%A4%(— )/General Courses(l) 2 2 |i #3347 (= )/General Courses(11) 2 2
Q@A) ¢ <% B irer i * (- )(= )/Chinese Writing and Application(I)(11) 2 2 2 2 |if #3A47(= )/General Courses(ll) 2 2
Courses Required by the 10 10
University
/|- 2+ /Subtotal 2 2 4 4 /|- 3+ /Subtotal 2 2 2 2
Froig
(% E$0)
Courses Required by the 0 0
College
/|- 3+ /Subtotal 0 0 0 0 /|- 3+ /Subtotal 0 0 0 0
& /&% (- )/Economics(- ) 2 2 / / |43 32 /Innovation Management 2 2 / /
¢ 2+ 5 (- )/Accounting(- ) 2 2 / / |s7=i 3 32 /Distribution Management 2 2 / /
- + 72 & /Management 2 2 / | | FRi% ¥ & 12 /Service Industry Management 2 2 / /
T #@F ¥ £ %k /Commercial Software Package 2 2 / | |7 # & 312 # B Business Planning and Writing 2 2 / /
&wéiéﬁigwmeﬂﬁ%ﬁ??ﬁ@mmeQmQWMWMQMn / / 2 2 ?f?ﬁﬁ@@mmCmmw@ / / 2 2 32 32
Department # % &% & * /Multimedia application introduction / / 2 2 |FHE Iﬁ';/l?nnmples of Marketing / / 2 2
A ¥ 4 15 /Industrial Analysis / / 2 2 |y i 4t 32 /Supply Chain Management / / 2 2
*#ﬁﬁ@ﬁ%ﬂmwmmmwﬂmwmmm / / ) ) *ﬁgiﬁﬁﬁﬁﬁﬂmmmmwmemd / / 2 2
Management Promotion Management
/|- 2+ /Subtotal 8 8 8 8 /] 2+ /Subtotal 8 8 8 8
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University
Electives
EX 47
(% %48)
College
Electives
% 429 7+ 4 ¥ (- )/Practical Topic Excecise | 2 2 / /| & ¥ F & 4!/Enterprise Resource Planning 2 2 / /
% # PRF%¥2 ¥ 72/Chain Store Operation Management 2 2 / | |k#724 4% & @5 &/Derivative Financial Products 2 2 / /
£1 & % % 2" 3/Creative Thinking Training 2 2 / / gjig’:f # #/International Finance and Foreign 2 2 / /
B % < i &2 gk [International Culture and Tourism 2 2 / /| =~ #P5 ~ 17/Big Data Analysis 2 2 / /
i A 12 p4/Personal Financial Management 2 2 / /|y % % = % IConsumer Behavior 2 2 / /
% ¥ @ < £ 7 /Business English Letter Writing 2 2 / | |p4 %48 & & F7/Financial Statement Analysis 2 2 / /
£ # p < [Basic Japanese 2 2 / /| B 4 ¢ %40 /Advertising and Promotion 2 2 / /
% 7 & & 3|9 7%/Marketing Planning Practice 2 2 / /|4 ¥ = &) /Internet Marketing 2 2 / /
# % 448 5 £ 22 % $E/Multimedia Integration and Editing 2 2 / [ |#3 #53% 5 482k /Interactive Multimedia Design 2 2 / /
#4483 % /Introduction to Digital Multimedia 2 2 / | |#¥i=p % [Digital Content 2 2 / /
Af % B % g 12 /Customer Relationship Management 2 2 / | |[PR3% ¥ 7 #¥/Service Industry Marketing 2 2 / /
&= AR A ¥ 5% F /Introduction to Cultural and 5 5 / ;|77 4§ R 3 8 i7/Marketing Management Practice 9 9 / /
Creative Industries Excecise
#3122 % i3 /Communication and Expression 2 2 / / I & ¥ ¢ 7 /SME Management 2 2 / /
e o snil ¥ 72 g /Introduction to Distribution Management 2 2 / / *%&&amﬁﬁﬁﬁDMMCWWWWMMMMg 2 2 / /
EBPP Pratice 38 38
Elective ¢ B A ¥ {u#/Introduction to MICE Industry 2 2 / /|~ 4 F k¢ 2/Human Resource Managemen 2 2 / /
Course K4 & gy A 1722 s * /Sales Data Analysis and 2 2 / / % 4 3 A E 2 5 83 e 1 /Introduction to Artificial 2 2 / /
Application Intelligence and Internet of Things
ESG# & ¥ i5 2 /ESG and Business Ethics 2 2 / /| |ESG# ¢ 2 ¢ 3*/ESG and Management Accounting 2 2 / /
FAE8 & 459 734 i¥ (= )/Practical Topic Excecise Il / / 2 2 | ®% ¥ % 7 i+/International Trade Practice / / 2 2
Défjcrtts:?t i fg p < - /Advance Japanese | / / 2 2 | 2>3kiE £ ¢ 12/Global Logistic Management / / 2 2
s (= Y/Economics(= ) / / 5 5 it 4 7 4c B & # ¢ 72/Chain and Franchise Enterprise / / 2 2
Management
¢ 2+ 5 (= )/Accounting(= ) / / 2 2 |k & 74225 sx/Integrated Marketing and Practice / / 2 2
2 3§ %3 /Professional Article Reading & Discussion / / 2 2 |74 % B % 4 7 /Marketing Strategy Case Analysis / / 2 2
Y - B 4 3 //Introduction to the Internet of Things / / 2 2 |R*% & # ¢ 22 /International Business Management / / 2 2
* 7 F &~ ;2 /Market Investigation Practice / / 2 2 |R*% 7 & ¥ 12 /International Marketing Management / / 2 2
p & & ¥ +{%#/Introduction to Japanese Enterprises / / 2 2 |i&pF p <= = /Advance Japanese Il / / 2 2
7 4~ % 4l i¥/Marketing Copy Writing / / 2 2 |R 4 ¢ 29 53/Advertising Practice and Management / / 2 2
P4 7% ¢ 72 /Financial Management / / 2 2 |@#s ¥ vk 4~ $7/Competitive Strategy Analysis / / 2 2
@A #55 F A+ 4 A & 2if #/ASEAN Economic, Trade / / 5 5 @¢ B 74 fF & i #/MICE Marketing Applicator / / 9 9
and Business Talent Verification and Guidance Certification Coaching
KIAFE L e FiF 8 g 12 /Intelligent Distribution / / 5 5 P BT &R B 7 [Practice of Purchasing Skill / / 2 2
Center Management and Visual Display of Merchaindise
*ESG# ¢ ¥ & 4 B ¥ 2/ESG and Enterprise / / 5 5 s il 3% A 7 22 4 12 /Distribution Information Analysis / / 2 2
Sustainability Management and Management
#2D T *a®> % /2D Computer Animation / / 2 2 |#3 b $ 3% % 2+ /Website Animation Design / / 2 2
;w3 7 H/Distribution Industry Business Information / / 2 2 |m & g% B #x/Carbon Footprint Verification Practice / / 2 2
&w\wﬁﬁﬁﬁﬁm@mWMMSWMMMMMg / / 2 2 #&WE—Wﬁ #+/Digital Video Editing Practice / / 2 2
#* 4.04%# /Introduction to Business 4.0 / / 2 2 |4 4aF o /Introduction to Cold Chain Logistics / / 2 2
1% 2% % 12 /[Recommended Elective 10 10 8 8 1% 2% 3% 12 /[Recommended Elective 10 10 10 10
& 3+ [Total 20 | 20 | 20 | 20 & 3+ /[Total 20 | 20 | 20 | 20 80 80
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